
Campaign Story Decision Making

Story Idea

No Yes

Does it show the impact Boise State has made 
on someone’s life? Does it serve our target 

audience of alumni and friends?

Student Access  
and Success

Relentless Faculty 
Innovation

Positioned for 
What’s Next

Great! 
What contributed 

to that impact?

MESSAGING QUESTION

What specifics examples 
of our programmatic 
and groundbreaking 

research could we use to 
show donors the game-

changing innovation their 
support makes possible?

Programmatic and 
interdisciplinary 

research iniatives.

CAMPAIGN PILLAR CAMPAIGN PILLAR CAMPAIGN PILLAR

Start again. 
Compelling campaign 

stories need to 
show impact.

MESSAGING QUESTION

What specifics can we 
use to show donors 
how their support 

strengthens Boise State 
athletics in general — 
and student-athletes’ 

performance or 
wellness specifically?

MESSAGING QUESTION

What outcome or 
success from this 

story could we use 
to show donors the 

transformational 
effect of their support 

on students?

The whole 
student-athlete, 

athletics excellence, 
and fan experience.

Student 
scholarships and 
support services.

What specific “wow factor” elements can we 
include to emphasize our commitment 

to continuous growth and success?
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The overall strategic approach for 
connecting the university, donors 

and beneficiaries to campaign goals, 
objectives and impact.

Campaign Story Decision Making

The 
stories 
we tell
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